ESTUDIO DE MERCADO SOBRE MANZANAS ECOLÓGICAS
Descripción: Los datos provienen de una encuesta que se realizó con el objetivo de estudiar qué tipo de personas consumen o son consumidores potenciales de manzanas etiquetadas como ecológicas.
Fuente: Wooldridge, J.M. (2001). Econometric Analysis of Cross Section and Panel Data. The MIT Press. http://www.msu.edu/~ec/faculty/wooldridge/book2.htm
Variables: 
	id
	respondent identifier

	educ
	years schooling

	date
	date:  month/day/year

	state
	home state

	regprc
	price of regular apples

	ecoprc
	price of ecolabeled apples

	inseason
	=1 if interviewed in Nov.

	hhsize
	household size

	male
	=1 if male

	faminc
	family income, thousands

	age
	in years

	reglbs
	quantity regular apples, pounds

	ecolbs
	quantity ecolabeled apples, lbs

	numlt5
	# in household younger than 5

	num5_17
	# in household 5 to 17

	num18_64
	# in household 18 to 64

	numgt64
	# in household older than 64


